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Happy July!   
 
Summer has officially arrived, and I’m so 
happy to have warmth and sunshine, although 
I could really do without the humidity.  The 
lingering cold weather and rain kept me well 
past my normal seasonal depression, and I’m 
not kidding when I tell you I sat wrapped in 
quilts at my son’s baseball game on May 14th!   
It was FREEZING that day!  And, it was a 
double header game!   The sunshine and 

warmth has brought me back to life, and I’m finally getting to enjoy the 
baseball games and my horses.  I hope you are enjoying the weather 
with your families, as well. 
 
Our ALA family enjoyed a June 21st after-hours event with Silver 
business partner sponsor Commercial Works at Market 65.  Gary is 
always so much fun to hang out with and he brought along two new 
members of the CW team, Jodi and Tim.  I can tell Jodi and I are going 
to be fast friends!   This is one of the many reasons why I love ALA – 
the friendships.  So many of us have evolved past the professional   
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WHY REBRAND? 7 BUSINESS INDICATORS THAT SHOW IT’S TIME 
ALL-STATE LEGAL 
 
We all know how powerful brands can be. As consumers, when we 
choose a product or service, we’re not just looking at price. We often 
choose to do business with a company because of the company’s overall 
brand promise. The same holds true for your firm. You’ve built a  
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“”So many of us have evolved past the professional handshakes, slipping 
right into the automatic hugs of friends.” 

handshakes, slipping right into the automatic hugs of friends.  If you 
aren’t participating in our ALA fun events, you really are cheating yourself 
out of so much more than just ALA.  And… you are also missing 
appearances from Randy Headley and Rob Sander!  
 
This month we focus on our community service event at the Ronald 
McDonald House.   We’ll be making dinner on July 19th for the residents.  
Sonja Kondas, Jane Ossege, and Angie Vecchio put a lot of thought into 
the community service events we do, and it’s important that our 
membership supports their efforts.  If you weren’t able to help for the 
Ronald McDonald House dinner prep, maybe you can volunteer to help 
when we serve dinner to the residents of the YWCA Family Center on 
October 18. 
 
Also, this month we have two members of our chapter leadership team 
heading to ALA’s Chapter Leadership Institute in Texas.   I hope both Lisa 
Justus & Jason Womack get as much out of CLI as I did when I attended a 
few years ago.   
 
Our July chapter meeting will be held on the 19th @ noon @ Kegler Brown, 
and will feature one of my favorite speakers, Patrice Borders, discussing 
diversity and inclusion with us.  Please note that our August 16th meeting 
will be hosted by Denise Herald at Isaac Wiles.  Denise is very excited for 
us to see their office, and has so graciously offered to validate parking for 
meeting attendees, as well.   
 
We are getting closer and closer to the date of our golf outing, and I’m 
getting excited about it!  I can’t wait to see what fun things the outing 
committee has in store for us!  We also aren’t too far off from our half day 
seminar in October.   So many fun things to learn and do in ALA!  
 
Don’t miss an opportunity to be more than just a member!   
 
See ya’ll July 19th @ Kegler Brown!     
 
 

    Jennifer 

PRESIDENT’S MESSAGE, CONTINUED FROM PAGE 1 EDITORIAL POLICY 
 
The Columbus Chapter News is 
published monthly for the 
education  and benefit of legal 
administrators.  It is not 
published for the purpose of 
rendering legal, accounting, or 
other professional services or 
advice.  Nothing contained in this 
newsletter should be construed 
as legal, accounting, or other 
professional services or advice.  
Reprint of articles contained in 
this newsletter requires the 
written permission of the Editor 
of the Columbus Chapter News. 

 
 

ALA MISSION STATEMENT 
 

The Association of Legal 
Administrators’  (ALA) mission is 
to promote and enhance the 
competence and professionalism 
of all members of the 
management team; improve the 
quality of management in law 
firms and other legal services 
organizations; and represent 
professional legal management 
and managers to the legal 
community and to the 
community at large. 
 
 

COLUMBUS CHAPTER, ALA 
MISSION STATEMENT 

 
The Columbus Chapter, 
Association of Legal 
Administrators, provides 
educational and networking 
opportunities to administrators 
with varied legal backgrounds in 
the Central Ohio area.  We are 
committed to increasing 
awareness and building 
relationships, upholding the 
integrity of our profession, giving  
back to our community, 
contributing to the ongoing 
training of our membership, and 
supporting one another in our 
chosen careers. 
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PLATINUM SPONSOR EXPRESS EMPLOYMENT PROFESSIONALS 

GOLD SPONSORS 

Affinity Consulting Group 

Konica Minolta Business Solutions USA 

BRONZE SPONSORS  

AMO 
 
Fireproof 
 
GoGreen 
 
Kinol Sharie Leyh & Associates 
 
Legacy Maintenance 
 
Premier Office Movers 
 
Rippe & Kingston LLC 
 
Roby Foster Miller Earick, Inc. 
 

SILVER SPONSORS 

All-State Legal 
 
Canon Solutions America 
 
ComDoc  
 
Commercial Works 
 
Dawson Legal, in Partnership with  
     the Columbus Bar Association 
 
Ricoh  
 
Ritter’s Office Outfitters 
 
Robert Half Legal 
 

MEDIA ADVERTISING 

ABA Retirement Funds Program 

Fiber Seal 

Nationwide Hotel and Conference Center 

ProForma Print & Imaging 

Veritrak 

The Columbus Chapter, Association of Legal Administrators, appreciates the support of our  
Business Partners.  Business Partners are Vital to Our Success. Visit our Business Partner  

page on the Columbus Chapter website: www.alacolumbus.org 
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Why Rebrand?, continued from Page 1 
 
relationship with your clients and your brand means something to 
them. That can be a valuable competitive advantage, but in certain 
circumstances, your brand may be holding you back. If that’s the 
case, it’s time to look at strategic rebranding. 
 
Rebranding is more than redesigning your logo or website—it is a 
total makeover of your firm’s public persona. Rebranding can be 
expensive and complicated, but it is sometimes necessary. So how 
do you know when it’s time? While there’s no specific rule that 
applies to all firms, below are some key business indicators that can 
help you decide if it’s time to consider rebranding. 

1. Your firm name has changed. 
 
During a firm name change, you are already going to incur the expense of updating materials including online assets, 
stationery and printed materials, office signs and more. As such, it is the perfect opportunity to conduct a brand audit 
to determine if your new firm name fits seamlessly and cohesively with your existing brand. Since many firms include 
their firm name initials or the first few names in their firm’s brand, it is more than likely that a firm name change will 
cause a complete rebrand. The trend to shorten the firm name—often to one name—makes it easier to build brand 
recognition. 
 
2. Your firm’s old brand is old or outdated versus your competitors. 
 
When people talk about branding, a firm’s logo is usually the first thing that comes to mind. Branding, however, goes 
much deeper. It’s the voice of your website, press releases and social media interactions. It’s your office décor. It’s the 
way your employees, from the receptionist to the partners, interact with clients. It’s your firm culture. As the first 
impression of your firm is formed, your logo is still one of the most important aspects of your firm’s brand and it’s easy 
for aesthetics to become dated. Ten thousand Baby Boomers reach retirement age every day and Millennials now 
make up the largest generation in the U.S. This generational shift will have an impact on how buyers of legal services 
will choose law firms. 
 
Add to a dated look, the proliferation of the internet and social media sites has made it much easier for your potential 
clients to view and learn about your firm and your firm’s competitors’ brand and culture without ever stepping foot in 
an office or speaking with an associate. The emergence of these channels has resulted in many law firms reevaluating 
their brands and initiating rebranding projects in order to develop new brands that resonate and stand out more 
prominently when they are conveyed over these new media channels. 
 
Rebranding affords your firm the opportunity to define who it is today and articulate its unique value making your 
firm a fresh new option for many potential clients. 
 
3. Your firm has changed significantly. 
 
Firms usually evolve over time and often these evolutions require a fresh branding effort. Whether it is through new 
practice areas, new partners, new locations or even a change in your business model, any major change in your firm’s 
operations may require you to evaluate whether your current brand is accurately representing your firm’s services and 
philosophy. 
 
If your general practice firm acquires an IP boutique firm, will your brand attract new clients to this practice? What if 
your Chicago firm opens a new office in Houston. Will your brand convey the same message to both locations? As your 
firm grows and changes, your brand may need to be refreshed to keep one, cohesive image. 
 
 
4. Your brand isn’t compatible with your firm’s identity. 
 
Your brand should convey your firm’s identity and give clients an idea of what to expect when they interact with you. If 
you have a very inviting, modern persona online, but all of your printed materials are traditional and serious, you will 
confuse your potential clients. 
 

Continued on page 16 
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UPCOMING EVENTS 

19—Tuesday— 12:00 pm 
Chapter Luncheon Meeting 
Kegler Brown Hill & Ritter 
65 E. State Street, Suite 1800 
Diversity and Inclusion 
Patrice Borders, Speaker 
 
19—Tuesday—4:00 pm 
Community Service Event 
Dinner Service at the Ronald McDonald 
House 
 
26—Tuesday—12:00 pm 
Chapter Board Meeting 
Kegler Brown Hill & Ritter 
 
ALA Webinars: 
7—Thursday—3:00 pm 
Kick Up Your Internal Training: How 
  Adults Learn 
19—Tuesday—3:00 pm 
Budgeting Between Settlements:  
  Avoiding the Cash Crunch 
20—Wednesday—3:00 pm 
Creating Proactive Leadership 
 
ALA Conference: 
21-23—Thursday—Saturday 
ALA Chapter Leadership Institute 
Worthington Renaissance Fort Worth 
Fort Worth, TX 
 
 
 

4-6—Thursday—Saturday 
ALA Large Firm Principal Administrators 
  Retreat 
Silverado Resort and Spa 
Napa, CA 
 
16—Tuesday— 12:00 pm 
Chapter Luncheon Meeting 
Isaac Wiles  
Two Miranova, Suite 700 
Speaker and Topic to be Announced 
 
23—Tuesday—12:00 pm 
Chapter Board Meeting 
Kegler Brown Hill & Ritter 
 
ALA Webinars: 
4—Thursday—3:00 pm 
Creating High-Performance Practice Groups 
17—Wednesday—3:00 pm 
Client Intelligence is the New Competitive 
  Intelligence 
 
ALA Conference: 
24-26—Wednesday—Friday 
ALA Law Firm Management Essentials 
Hyatt Chicago Magnificent Mile 
Chicago, IL 
 
 
 

13—Tuesday— 12:00 pm 
Chapter Luncheon Meeting 
Kegler Brown Hill & Ritter 
65 E. State St., Suite 1800 
Speaker and Topic to be Announced 
 
29—Thursday 
Member/Business Partner Golf Outing 
The Golf Club of Dublin 
5805 Eiterman Road 
See registration form at the end of 
   this newsletter 
 
27—Tuesday—12:00 pm 
Chapter Board Meeting 
Kegler Brown Hill & Ritter 
 
ALA Webinars: 
1—Thursday—3:00 pm 
Developing Leaders in Your Law Firm 
6—Tuesday—3:00 pm 
USPTO New Patent Center Tool 
21—Wednesday 
Punctuation Matters 
 
ALA Conferences: 
8-10 
Regional Legal Management—East 
Boston, MA 
15-16 
Intellectual Property Conference 
Corporate Law Department Symposium 
Washington, D.C. 
 
 
 
 

ALA’s 2016 webinars are being provided in conjunction with Peach New Media.  If you would like to host a webinar, and at least 

five chapter members attend, the Columbus Chapter will pay for the webinar.  Please contact Jennifer Rosengrant at 

jrosengrant@keglerbrown.com if interested. 

Sun  Mo Tue  We Th Fr i  Sa t  

     1  2 

3 4 5 6 7 8 9 

10 11 12 13 14 15 16 

17 18 19 20 21 22 23 

24 25 26 27 28 29 30 

31       

J u l y  2 0 1 6  

Sun  Mo Tue  We Thu  Fr i  Sa t  

 1  2  3  4  5  6 

7 8 9 10 11 12 13 

14 15 16 17 18 19 20 

21 22 23 24 25 26 27 

28 29 30 31    

A u g u s t  2 0 1 6  

Visit the ALA web site calendar for eLearning Course details, http://www.alanet.org/calendar 
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THE LAWS OF RESILIENCY™ 

STEPS TO PRACTICE FOR ENHANCED RESILIENCY 

By Angela Bonfante, Speaker | Author 

Resiliency is the ability to recover quickly from unexpected change—an elasticity that allows us to “bounce” back when life 
throws us the inevitable curve ball. This ability can be developed and increased in all of us. We can prepare ourselves for the 
future by focusing on the past. The following laws will assist in developing self confidence and nurturing a positive view of 
your capabilities during times of change. 
 
Law I—Lessons Learned Wisdom Earned 

Confidence in overcoming adversity is a key trait in resiliency. When we are faced with adversity we often forget we 
have overcome in the past and will overcome in the future. Reflect on the times in life when you had to reach beyond 
yourself to move forward. Things as simple as dealing with a flat tire to being let go from a cherished job provide 
wisdom and lessons learned. 
 

Law II—Think Things Through Then Follow Through 
One trait of resiliency is the ability to create a plan and carry it out with success. This trait is present when we plan a 
party, plan a vacation, create a business plan, and lose weight. So think of as many as you can and write them down. 
 

Law III—Mastery of Life is the Mastery of Self 
Understanding objectively our strengths and abilities gives us the confidence that we can succeed in times of change. 
Write down all of your greatest strengths. If you can’t think of many, reflect on compliments you have received from 
others. Things that come easiest to us demonstrate our natural gifts and often our greatest strengths.  
 

Law IV—Instead of Thinking Outside of the Box Get Rid of the Box 
Developing confidence around problem solving abilities is key to resilience. Reflect on those times when you have 
been faced with a problem, came up with a plan, and were able to solve the problem. Once again think large and 
small. 
 

Law V—If it’s Not Okay it’s Not the End 
Change can evoke many negative emotions in all of us. How we manage these emotions can have a direct impact on 
our ability to bounce back. Take some time to evaluate how you react when faced with unexpected change. Create a 
plan for yourself that can help you manage through the emotions so that you do not allow yourself to “react” but 
instead are able to “respond” to the situation. Practice your responses so that they come naturally.  
 

Keep this list so that you can frequently remind yourself of who you are and what you are capable of during times of change. 
Practice seeing yourself as someone who can overcome adversity and you will succeed! 
 
You can reach Angela at Angela@AngelaBonfante.com, www.angelabonfante.com  
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Thank you to Jennifer Rosengrant, Steve Odum and Kelly Atkinson for providing the following recaps of sessions 
they attended at the 2016 ALA Annual Conference & Expo in Los Angeles. 
 
David M. Brezina Memorial Session: Civility Pays presented by Christine Porath, Ph. D.   
Recap by Columbus Chapter President Jennifer Rosengrant 
 
Of all the sessions I attended during this year’s National Conference, this closing session had the biggest impact on 
me.  This session made me realize that while I think I’m perfect; kind and friendly to everyone, avoid participating in 
gossip, etc., I have a lot of bad habits that are uncivil.  Incivility is the number one cause of toxic cultures within 
workplace environments, and it isn’t just how you treat others directly, whether with words or actions, but also 
how you treat others indirectly.  Every interaction you have with another person, direct or indirect, has an impact, 
and your success, believe it or not, depends on the success of those around you.  Are you being the person 
responsible for lifting those people up?   
 
Many of us are so guilty of being uncivil and don’t even realize it.  For example, there are those of us who feel the 
need to check our cell phones for emails or return texts while in the presence of others and / or participating in 
meetings / presentations.  The message this action is indirectly sending is that the person who is presenting the 
meeting and / or the content isn’t of any importance to you.  I actually had this happen to me very recently; it really 
did annoy me, and in a sense, hurt my feelings that what I was saying was of no importance to one of my meeting 
participants.  However, I am also GUILTY of doing this exact same thing!   
 
What about those of us who take all the credit for a group project?  Nothing we do was done alone.  Somewhere 
along the way, someone else contributed to our successes.   
 
What about passing the blame onto someone else when something doesn’t go as it should have?  Or, calling others 
out, intentionally pointing out their mistakes to the whole group, coupled with a sense of thinking that you are 
better than the rest of your team and / or are worth or contribute more?   All uncivilized actions.    
 
How about the eye roller?  The impatient sigher?  The person who passes by you in the hallway but never 
speaks?  The group that congregates in the lunch room to gossip about another person?  Or, what about the person 
who continues to stare at their computer screen and type while someone else is trying to converse with 
them?  Each of these are uncivil actions, and uncivil actions and people are capable of putting an entire culture in a 
foul mood, ultimately destroying the work environment.    
 
Christine’s suggestions for avoiding incivility and making civility pay are to be respectful and civil to each and every 
person you meet.  Pay attention, listen – really listen, to what someone has to say to you.   Say thank you – 
always.  Give everyone your undivided, undistracted attention.  Care about the person who is speaking to you and 
support each other in endeavors.  Another rule of thumb, according to Christine, is pass within 10 feet of another 
person, you should nod and smile.  Within 5 feet, it’s an obligation to greet and / or speak to that person.    
 
The bottom line is, every one of us is probably doing something uncivil that we think nothing about.  We see what 
we are doing as no big deal, don’t notice it, and don’t see the harm.  But are these things really no big deal and not 
causing harm?   
 
I challenge each of you to work extra hard to create a caring, civil working environment, and to BE the one who lifts 
others up!   
 

Session Reviews, continued on Page 12 

 

Session reviews 
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2016-17 Columbus Chapter Board 

 

 

 

 
JENNIFER ROSENGRANT 

President 
Kegler Brown Hill & Ritter, Co LPA 

614.462.5449 
jrosengrant@keglerbrown.com 

 

  
LISA JUSTUS 

Vice-President 
Hahn Loeser & Parks 

614.233.5162 
ljustus@hahnlaw.com 

 

  
DEBBIE DURBIN 

Treasurer 
Fisher & Phillips LLP 

614.453.7617 
ddurbin@laborlawyers.com 

 

  
JASON WOMACK 

Secretary 
Shumaker, Loop & Kendrick, LLP 

614.628.4460 
jwomack@slk-law.com  

 

  
KAREN SCURLOCK 

Vice President of Membership 
Calfee Halter & Griswold LLP 

614.621.7767 
kscurlock@calfee.com 

 

  
CINDY WESNEY 

Vice President of Communications 
Bricker & Eckler LLP 

614.227.8962 
cwesney@bricker.com 

 

  
BETH HOEFT 

Vice President of Business Partner Relations 
Fishel Hass Kim Albrecht LLP  

614.221.1215 
bhoeft@fishelhass.com   

 

Business Partner Programming 
Beth Hoeft, Chair   614.221.1216 
Fishel Hass Kim Albrecht LLP  
bhoeft@fishelhass.com 
Laura Carpenter   614.222.4444 
Cecil & Geiser 
lcarpenter@protectingohio.com 

Community Service 
Sonja Kondas, Chair  614.233.5393 
Dinsmore & Shohl 
sonja.kondas@dinsmore.com 
Jane Ossege    614.233.5154 
Hahn Loeser & Parks LLP 
jaoeesge@hahnlaw.com 
Angela Vecchio    614.223.9321 
Benesch, Friedlander, Coplan & Aronoff 
avecchio@beneschlaw.com 

Diversity & Inclusion 
Kristel Sargent   614.344.4800 
Kooperman Mentel Ferguson Yaross 
ksargent@kmfylaw.com  

Membership/Mentoring 
Karen Scurlock   614.621.7767 
Calfee Halter & Griswold LLP 
kscurlock@calfee.com 

Newsletter and Public Relations 
Cindy Wesney, Chair  614.227.8962 
Bricker & Eckler LLP 
cwesney@bricker.com 

Partners’ Event/Past Presidents’ Council 
Marty Eisenbarth, Chair  614.227.8888 
Bricker & Eckler LLP 
meisenbarth@bricker.com 

Salary Survey 
Sara Leech, Chair   614.462.5042 
Ice Miller LLP 
Sara.leech@icemiller.com 

Social Media 
Jennifer Rosengrant, Chair 614.462.5449 
Kegler Brown Hill & Ritter Co., L.P.A. 
jrosengrant@keglerbrown.com 

Website/Online Membership Directory 
Marty Eisenbarth, Chair  614.227.8888 
Bricker & Eckler LLP 
meisenbarth@bricker.com 
Cindy Wesney   614.227.8962 
Bricker & Eckler LLP 
cwesney@bricker.com 

Committee/Event Chairs 

mailto:jrosengrant@keglerbrown.com
mailto:cwesney@bricker.com
mailto:Randy.Headley@baileycavalieri.com
mailto:bhoeft@downesfishel.com
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ALA CONFERENCE SESSION REVIEWS, continued from page 8 

Recap by Columbus Chapter Past President Steve Odum 
 
Sunny California lived up to its name and provided a great experience for the 
ALA National Conference.  This was my 21st National Conference and despite 
Jennifer’s comments, I have missed a few conferences, but not many.  So 
why do I keep going back?  For me, it’s a way to reconnect with people I have 
known for a long time and to meet new people.  It is always a pleasure to sit 
down at a table where there are first time attendees.  They are so amazed 
and overwhelmed and it’s good to see that enthusiasm. They have so many  

questions and at this stage of my career, it is a way I can give back some of 
what I have gained over the years by attending these conferences. 
 
That brings me to the second reason for attending – the sessions.  This year 
they had an Advanced Finance Track.  It was excellent.  Sessions included: 

 Legal Lean Sigma and Project Management: Driving Efficiency, 
Value 

 Effective Profitability Enhancement 

 Win Win Pricing 
They really did a deeper dive into some of the issues facing us all today.   
 
Of course the conference offered many other sessions and I try to get outside 
my area by attending an HR Session such as “Problematic Partners: Handling 
Underperformance and Misbehavior”.  I also attended a Legal Industry 
session, “The Changing Role of the Legal Secretary” that I thought was very 
good.  And, of course there were other sessions as well, but this gives you a 
feel for the wide range of offerings at the conference. 
 
Then, there are what I call the “Rah Rah” sessions such as the Keynote, “Five 
Shark Points: Fundamentals for Success in Business” presented by Daymond 
John, and based on his book.  It was a good session and he was an excellent 
presenter. 
 
This year, the ALA really improved the mobile app for the conference and it 
worked so much better than last year.  Almost everything you needed was on 
the app, no need to carry around a book! 
 
Finally, there are the social events as well.  The Association Awards Dinner 
was a nice affair and included a sit down dinner.  The final night Gala 
included a VIP Concert featuring David Pack’s NAPA Crossroads Live.  It was a 
fun evening and a good way to end the conference. 
 
For those who have not attended a National Conference, I would encourage 
you to do so.  You get so much out of it.  Even me, an old dog, learned a few 
new tricks! 

Continued on Page 13 
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Legal Lean Sigma & Project Management – Catherine MacDonagh 
Recap by Columbus Chapter Immediate Past President Kelly Atkinson 
 
I’m excited to share what I learned in the session on Legal Lean Sigma and Project Management at this year’s ALA annual 
conference in LA. After focusing on operations at business school, I have a passion for process improvement and naturally love 
seeing it applied to our industry. I hope my quick recap below helps develop a little curiosity around the topic in you as well.  
 
First, the speaker, Catherine MacDonagh, created Legal Lean Sigma® and founded the Legal Lean Sigma Institute to help law 
firms work more effectively. She’s an instructor, consultant, speaker, and author, so she clearly loves this stuff as much as I do. 
And she’s funny. She presented the information in a way that kept everyone’s interest from what I could tell, so don’t hold it 
against her that I can’t present it quite so eloquently here. 
 
MacDonagh started her presentation with a charge for us to get our firms to take time to look at everything that could use 
change, and present those needs for improvement by showing the cost of NOT changing. She acknowledged that the legal 
industry is slow to innovate because firms typically build on precedent and that we don’t always have time to think because 
we’re caught in the “fire-fighting doom loop.” I could certainly identify with both of those challenges, and found hope in her 
suggestion to utilize process improvement to standardize processes across the firm.  
 
There are several reasons to use standardized processes generally – to show expertise, to establish a baseline for modification as 
needed to cater to specialized needs, to help everyone involved have a better understanding of expectations, and to help 
internal and external clients feel more comfortable with whatever work is being done. Creating best practices for your firm can 
ultimately help define your firm culture so that any current and future employees and clients know what it’s all about without 
question. 
 
MacDonagh taught us several Lean, Six Sigma, and project management principles that we could use to work to improve those 
processes – from eliminating waste to the DMAIC framework to fishbone diagrams to project charters. I encourage you to look 
up more information on her Legal Lean Sigma website, and of course there are countless resources on both methodologies 
online. I’ve already started using project charters in my office to lay out baseline expectations when handing out projects to my 
staff, and also when taking on new projects myself. 
 
Ultimately, she reminded me that I should strive to make my firm a learning organization, and that I can be instrumental in 
helping us to avoid “complexification” and work to add value in all I do. I hope that this glimpse into her presentation shows that 

you, too, can make significant improvement in your firms. 

ALA CONFERENCE SESSION REVIEWS, continued from page 12 

13 

ALA VOLUNTEER OPPORTUNITIES 
 
In addition to involvement in the Columbus Chapter, have you considered becoming more involved 
at the Association level? Throughout the year, ALA issues calls for volunteers for various ALA 
committees and leadership opportunities.  
 
ALA is currently seeking individuals to serve in the following capacities: President-Elect, Director (3 
openings), and Regional Representative (number of openings varies by region). For more information 
visit http://www.ala.org/volunteer. 
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TOP 10 REASONS TO COME TO THE CHAPTER’S  
MEMBER/BUSINESS PARTNER GOLF OUTING 

10. You get out of the office for  

      an afternoon! 

9.  You can buy do-overs and 

     help raise money for charity!  

     How awesome is that! 

8.  You can wear golf shoes,  

      tennis shoes or sandals – just  

      not high heels. 

7.  You might win a door prize! 

6.  No attorneys or staff for five  

     hours! 

5.  An opportunity to thank the  

     business partners who  

     support our chapter! 

3.  You get to drive a golf cart  

     all afternoon! 

2.  Great food, great drinks,  

     great company! 

 

and the number one reason why 

you should come to the Chapter’s 

golf outing is … 

 

1.  You don’t have to golf. You  

     don’t have to like golf. You  

     don’t have to understand golf.  

     You don’t even have to get out  

     of the cart. It’s all for fun! 

 

 
 
 
 
 
 
 
 
 
 
 
 

 
We hope you will take the time to complete this year’s 
Columbus Chapter Compensation and Benefits Survey, which 
should appear in your mailbox any day! 

 
This year we have purchased from the Houston Chapter an 
online salary survey specifically geared to law firms. We 
believe the online survey will be much more functional, 
applicable, and provides the upgrades promised last year. 
Because of the ease of completing the survey, and the 
information provided that will be beneficial to you as you 
budget for next year, we hope all member firms will take the 
time to complete the survey. As a bonus, those who 
complete the confidential survey will receive the results free-
of-charge. 
 
Questions? Contact Jennifer Rosengrant at 
jrosengrant@keglerbrown.com or Sara Leech at 
sara.leech@icemiller.com.  

2016 COLUMBUS CHAPTER COMPENSATION & BENEFITS SURVEY 
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Why Rebrand, continued from page 5 
 
 
Every part of your firm’s brand, from your color scheme to your messaging should 
be consistent with your firm’s culture and identity. Is your firm’s logo difficult to 
understand? Does it convey your firm’s message and identity? If it doesn’t, it might 
be time to rebrand to ensure consistency and clearly define who you are from the 
first interaction. 
 
5. You want to appeal to a new client base. 
 
When entering new markets, your firm needs to assess whether or not your 
current brand will reach the correct audience and stand out competitively. Perhaps 
your firm is now targeting clients in a new region or country. Maybe your firm’s 
clients were typically individuals, but now the firm is trying to attract corporate 
clients. If such changes in your firm’s target client base occur, then it may be time 
to consider rebranding. 
 
Rebranding will ensure that your firm is presenting the right identity to give new 
clients an understanding of exactly what you have to offer. 
 
6. Customers have developed a negative association with your brand. 
 
Typically, a long-standing brand is a positive because of increased name 
recognition over time, but if your firm has been associated with a negative 
incident, it may prove too hard to overcome. The most obvious example is when a 
firm experiences a major PR problem or controversy, though sometimes smaller 
missteps can lead clients to view your firm in a negative way. This can trigger a 
rebrand. 
 
Changing your firm name or at least the look and feel of your brand (e.g. your 
logo) can reduce the association and allow the negative event to fade. 
 
7. Your revenue growth has diminished. 
 
If your firm has experienced stagnant growth or decreased profits over 24-48 
months, a new brand can breathe new life into your business. With the right buzz 
surrounding it, a successful rebranding initiative should help generate new leads. 
 
If your firm has experienced any of the above, it’s time to take a closer look at your 
firm brand to determine if it is an asset or a liability. If your firm isn’t prepared for 
a total rebrand, consider tweaking your brand as part of your daily operations to 
gradually reposition your firm in the market. 
 
 
Founded in 1946 and headquartered in Cranford, New Jersey, ALL-STATE 
LEGAL is the legal industry’s most trusted rebranding specialty printer. The 
company has been involved in over 20 major rebrands over the past year, has a 
national footprint (with manufacturing and distribution centers located in and 
around all the major U.S. legal markets), a best-in-class online ordering 
platform, and an experienced and knowledgeable client service team – all 
focused on providing the highest quality products and services to law firms of all 
sizes, from solo practitioners to the largest global firms. Over 94% of clients 
surveyed say they would recommend us to a colleague or friend. 

Resilience is accepting your 
new reality, even if it’s less 
good than the one you had 
before. You can fight it, you 
can do nothing but scream 
about what you’ve lost or 
you can accept that and try 
to put together something 
that’s good. 
 
        ~ Elizabeth Edwards 

Sara Leech 
9 years 

 
Whitney O’Malley 

3 years 
 

Karen Scurlock 
15 years 
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WHEN: Tuesday, July 19, 2016, 12:00 pm 

WHAT: Chapter Educational Meeting 

WHERE: Kegler Brown Hill & Ritter, 65 E. State St., 18th Floor 

SPEAKER: Patrice Borders, Prevention Strategies 

TOPIC: Diversity & Inclusion 

COST: No cost—meeting sponsored by All-State Legal 

 
RSVP to Debbie Durbin, ddurbin@laborlawyers.com, by July 14 

 



Date Meeting Type/Speaker/Topic Venue 

19—July 
12:00 PM 

Chapter Luncheon Meeting 
Diversity and Inclusion 
Patrice Borders, Prevention Strategies, Speaker 

Kegler Brown Hill & Ritter 
65 E. State Street 

16—August 
12:00 PM 

Chapter Luncheon Meeting Isaac Wiles 
Two Miranova, Suite 700 

13—September 
12:00 PM 

Chapter Luncheon Meeting Kegler Brown Hill & Ritter 
65 E. State Street 

29—September 
Time TBD 

Member/Business Partner 
Golf Outing 

The Golf Club of Dublin 

18—October 
2:00 PM 

Chapter 1/2 day Seminar 
Effective Leadership: Reaching Your Utmost Potential 

Bricker & Eckler 
100 S. Third Street 

15—November 
12:00 PM 

Chapter Luncheon Meeting 
Faces of Change: Managing Generations in the 
Workplace 
Janet Hannaway, Express Employment Services, 
Speaker 

Kegler Brown Hill & Ritter 
65 E. State Street 

13—December 
4:30 PM 

Chapter Holiday Gathering TBD 

Please note that chapter meetings are generally held on the third Tuesday of the month (exception will be February for 
Partners’ Luncheon). Please mark your calendar accordingly.  

Times and dates subject to change 

Chapter Meeting/Event 
Dates 

LETTERS TO THE EDITORLETTERS TO THE EDITOR  
 

We value your comments/suggestions and even your submissions.  After all, this is your Newsletter!  If you would 
like to write a Letter to the Editor, make a suggestion that would enhance the newsletter, or would be willing to 
write an article for the newsletter (either about a committee event or an educational topic that would be of 
interest to our members), please e-mail Cindy Wesney, Newsletter Editor at: cwesney@bricker.com.  Your input 
would be greatly appreciated! 
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Columbus Chapter Member Change Form 
 

If any of your information changes, please complete this form in its entirety and e-mail or fax to: 

Cynthia L. Wesney, Newsletter Editor, Bricker & Eckler LLP,  cwesney@bricker.com 

and 
Debbie Durbin, Treasurer, Fisher & Phillips, ddurbin@laborlawyers.com 

 
Name:  ______________________________________________________________________________ 

 
Title:  ______________________________________________________________________________ 

 

Firm: _______________________________________________________________________________ 
 

Address: ____________________________________________________________________________ 
 

City, State, Zip: ______________________________________________________________________ 

 
Telephone Number: ___________________________ Facsimile: _____________________________ 

 
E-mail: _____________________________________ Number of Attorneys: ____________________ 

 

SAVE THE DATE! 

Member/Business Partner Golf Outing 

September 29, 2016 | The Golf Club of Dublin 





5805 Eiterman Road, Dublin, OH 43016 614.792.3825 

The Golf Club of Dublin 

MEMBER/BUSINESS PARTNER GOLF OUTING 

Thursday, September 29 

NAME:                
 
FIRM/COMPANY:              
 
E-MAIL:                
 

WILL YOU BE A TEAM CAPTAIN?  ______ Yes _______ No 
 

 Level of  Play: _____ Expert   _____ Good   _____ Okay   _____ Do I have to get out of  the Cart? 
 

RSVP to Rob Sander by email at rsander@wileslaw.com no later than  September 9, 2016 

EVENT SIGN-UP—GOLF CLUB OF DUBLIN 

SIGN UP FOR: TIME EVENT 

 11:30 am Registration, box lunch and hit range balls 

 1:00 pm Golf—Shotgun Start Begins 

 Approx. 6:45 pm Cocktails 

 7:00 pm Dinner at the Golf Club of Dublin (approximate time)  
Please join us for dinner even if you are not golfing! 

Questions? Contact a committee Chair:  

Rob Sander, rsander@wileslaw.com or Beth Hoeft, bhoeft@fishelhass.com 


